
Market demand for safe, secure and sustainable products 
and experiences has never been greater. Yet at the same 
time, brand trust is eroding.1 Product recalls, data breaches, 
counterfeiting, misleading marketing messages and negative 
or falsified online reviews have taken their toll on market 
confidence. When your reputation and revenue is on the line, 
you want a company that does more than just perform tests. 
You want experience, a trusted partner, technical knowledge 
and a suite of services that can help protect your company’s 
brand value and reputation long after testing is complete. 

Protecting your brand investment: Our 
work never stops  
Brand protection at UL is more than a Mark and it’s more 
than a service. It means adding value to the services we 
provide through vigilance and rigor in safety science, quality 
and ethics in order to protect each customer’s brand while 
safeguarding our own. It means a passion and commitment 
driven by our mission of ‘Working for a Safer World’.  
It means we never stop working to protect brands, products, 
places — people.

Recognized expertise
UL has helped enable more than a century of safe innovation, 
from electricity to digital security. Our engineers come from 
leading technology industries and government agencies, 
collaborate with key industry associations and stakeholders, 
and regularly speak at international tradeshows and safety 
conferences.

• We work with more than 60% of Fortune 500 and Global 
500 companies

• UL Marks appear on tens of billions of products globally
• More than 2 billion global consumers annually receive 

safety, security and sustainability messages from UL and 
its affiliate Underwriters Laboratories

• 66% of U.S. retailers express a preference for the UL 
Mark over other testing, inspection and certification 
(TIC) marks2

• We provide testing, certification and verification across 
all 24 S&P industry groups for safety, interoperability, 
energy efficiency, sustainability, wireless capabilities, 
cybersecurity, performance and electromagnetic 
compatibility (EMC) 

• UL has helped develop more than 1,600 standards to 
define safety, security, quality and sustainability

• UL’s experts sit on more than 500 international 
committees and in many regions on more than a 100 
committee to help write standards. Our senior engineers 
leverage 23 years of experience on average

Why choose UL

“The credibility of third-party backed certifications and 
validations resonates with the consumer and with our 
corporate partners and stakeholders. We know that the 
UL brand has opened doors for LG and will continue 
to allow us to innovate and lead the technology 
marketplace.”  
 
- Vice President, Public Affairs, LG Electronics USA

1. 2020 Edelman Trust Barometer https://www.edelman.com/trustbarometer
2. 2017 Interbrand Value Chain Study



Global reach, local 
laboratories
Reliable testing, inspection and 
certification means working with 
a company that has an extensive 
network of global testing laboratories 
and relationships with regulatory and 
customs agencies across the globe to 
accelerate market access. 

• Our diverse customers are based 
in more than 100 countries

• UL is a top TIC category brand 
in more countries than any 
other brand and rates number 
one around the world on the 
trustworthy atttribute3  

• Our experts in global market 
access (GMA) are based in 
21 locations and support 
certification and regulatory 
requirements for 150+ countries 

• Our global laboratories follow 
standardized testing plans and 
have synchronized reporting 
systems so you can expect 
consistent results no matter 
where you do business with 
UL. Our network of global 
laboratories provide redundancy 
and the ability to move staff and 
projects around to meet surge 
demands for accelerated product 
launches.

Anti-counterfeiting and 
market surveillance
Counterfeiting is 3.3% of world trade 
and growing according to the OECD. 
We work with law enforcement, 
intellectual property protection 
associations and government entities 
to help protect the integrity of our 
clients’ brands and their products 
that bear the UL Mark. We identify 
products with counterfeit UL 
Marks and take action to remove 
these unauthorized, dangerous, 
deceptive or low-quality goods 
from the marketplace. In 2019, our 
efforts resulted in the seizure of 3.8 
million products. Additional anti-
counterfeiting measures include a 
proprietary, holographic UL Mark 
label, anti-counterfeiting training 
programs with customs agents and 
active collaborations with INTERPOL 
on combatting intellectual property 
crime. 

Reputational security 
beyond certification
UL has been a leader and trusted 
name in safety science for more 
than 125 years. The trust that our 
customers and end-users place in 
the UL brand is our most precious 
asset so it is vital that we protect it 
from threats. Data breaches, flawed 
internal practices and association 
with bad actors are just a few 
scenarios that can threaten this trust. 
Customers increasingly say they rely 
on reviews from third-parties, family 
and friends to make purchasing 
decisions. We survey the market to 
detect and investigate false claims of 
UL certification and identify products 
bearing the UL Mark that fail to meet 
UL’s stringent requirements that could 
hurt your reputation.

We protect your investment in your 
brand asset and the value of the UL 
Mark on your product in several ways:

• Actively monitoring the use of 
the UL Mark

• Implementing mitigation actions 
to address safety hazards and 
correct false and misleading 
advertising

• Providing alerts to the public on 
safety threats

• Investigating and determining 
the root cause of customer issues 
with product noncompliance 
and product safety or quality to 
determine if counterfeiting or 
false reviews are involved

• Surveying technology trends
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1. 2020 Edelman Trust Barometer https://www.edelman.com/trustbarometer
2. 2017 Interbrand Value Chain Study
3. 2018 global brand study conducted by Interbrand which surveyed 1770 

category decision-makers and included 9 countries and 25 brands

To work with UL, contact us at www.UL.com


