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to supply chain
transparency

Limited visibility

Limited visibility across the supply chain remains a
growing concern for retailers and manufacturers.
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Challenges with the supply chain

Navigating today’s global market is riskier and more complex
than ever before with supply chain challenges on the rise.
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Increasing transparency

Supply chain transparency is a cornerstone of responsible conduct
and a powerful tool for promoting corporate responsibility.

/ To achieve greater supply chain visibility, retailers and
manufacturers need to overcome several mounting obstacles:
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disruption due to COVID-19.

The solution to these challenges is not making the supply chain less complex, but rather

embracing this complexity and making it a flexible, integral part of your business practices.

Future focus

While finding solutions for the obstacles of today,
look forward to the insights of tomorrow.
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Find more strategic transparency insights at UL.com/insights
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